Customer-oriented NPD models for entrepreneurial firms by Coleman, Elizabeth B. et al.
Deakin Research Online 
Deakin University’s institutional research repository 
DDeakin Research Online  
Research Online  
This is the published version (version of record) of the abstract: 
 
Coleman, Elizabeth B., Frederick, Howard and Mellalieu, Peter J. 2005, Customer-oriented 
NPD models for entrepreneurial firms, in Creating an Entrepreneurial Nation: The Role of 
Enterprise and Innovation, International Research Conference, University of Waikato, 
Hamilton, New Zealand, pp. 1-1. 
 
 
Available from Deakin Research Online: 
http://hdl.handle.net/10536/DRO/DU:30022197 
 
 
Every reasonable effort has been made to ensure that permission has been obtained for items 
included in DRO. If you believe that your rights have been infringed by this repository, 
please contact drosupp@deakin.edu.au                    
 
 
Copyright : 2005, University of Waikato 
CUSTOMER-ORIENTED NPD MODELS FOR ENTREPRENEURIAL FIRMS 
Elizabeth B. Coleman, Dr. Howard Frederick & Dr Peter J. Mellalieu 
ABSTRACT  
New Product Development (NPD) is an underutilised methodology in New Zealand.  In this paper we 
review the literature on New Product Development, NPD theory and methods for early stage product 
design and development to make it better understood to SMEs.  Our reading suggests that product design 
has greater success when the customer is involved in the design effort.  It also recommends methods of 
approach to new markets in the (NPD) life cycle.  The literature further elucidates methods for 
identification of product design criteria based on customer needs identification.  In essence, customer-
product interaction in the early stages of product development is important to product success in new 
markets for entrepreneurial firms and SMEs.  Of particular interest are early-stage NPD research methods 
and their influence on the company’s marketing strategy. 
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